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The PROSEPS Sruvey team

• Pepe: WP Co-Leader. Responsible data 
analysis + field support

• Ioannis: Field manager and responsible 
operations CAWI platform (limesurvey)operations CAWI platform (limesurvey)

• Giulia: Preparation of target. Responsible 
of depuration procedure + field support 

• Luca: WP leader. Responsible survey 
design and coordination



Survey fieldwork

• Round 1 sent to all countries (May-June 2018)

• Invitations have reached to all individuals in list 
(low percentages of error, mostly wrong e-mail addresses)

• Discrepancies between contact list and data used to • Discrepancies between contact list and data used to 
send the invitations 
(most evidente cases: Estonia, Italy, Malta and Spain)

• Gradual procedure of invitation
(batches of 20-30 e-mails to avoid spam filters)

• Depuration issues to solve the problems above indicated



Survey fieldwork II

• Depuration issues: non-delivered invitations
– Out of office

– Wrong e-mail addresses

– Changed position (within the same country or – Changed position (within the same country or 
moved to a different European country)

– Spam filters

– Sample exclusions 

(dead, retired, got positions outside Europe)



Reminders

• 1st round reminders: September 2018
(where possible, supported by a letter from the National PS Association)(where possible, supported by a letter from the National PS Association)

• 2nd round reminders: October 2018



Situation 17 September 2018

• Rate of completion: 15.8% (average) 
(1248 completed / 11156 sent out), 
but…

– Completed above 15%: 
AL, AT, BA, CH, ES, HR, HU, IS, IT, LU, MD, MT, PTAL, AT, BA, CH, ES, HR, HU, IS, IT, LU, MD, MT, PT

– Between 10-15%: BE, CZ, DK, FI, FR, IE, LV, LT 
ME, NL, NO, RO, RS, SE

– Between 5-10%: BG, DE, GR, IL, MK, PL, RU, SK, SI, CH

– Below 5%: EE

• Drop out rate: 36,0% (706 unfinished /1954 started)



Situation 17 September 2018
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Preliminary results

• See Excel file

• Drops by section (out of 1954 started surveys) (*):
– Drop without starting (357 => 18%)
– Drop in first question (Q1: 467 => 23.1%)– Drop in first question (Q1: 467 => 23.1%)
– Section A (Public visibility) (Q8: 598 > 30.6%)
– Section B (Advocacy role) (Q25: 658 > 33.7%)
– Section C (Experience) (Q30: 672 > 34.4%)
– Section D (Internationalization) (Q7: 691 > 35.4%)
– Section E (Perspectives) (Q19: 696 > 35.6%)
– Section F (Personal) (end question Q37: 706 > 36.1%)

(*) Number of interviews where first question of the following 
section was not completed or not displayed. 


